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Selling Inbound Marketing to the CFO:

Making a Case You Can't Refuse!
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TRADITIONAL THINKING:
MARKETING AS “BLACK HOLE"

- Expense, not investment
- Results often unpredictable, unmeasurable
- Controlled budget as percent of revenue

- First line item cut
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\\ website!




Yeah, But What Is
Inbound Marketing?



Inbound Marketing Methodology

The best way to turn strangers into customers and promoters of your business.

Attract Convert

@@

Blog Calls-to-Action
Social Media Landing Pages
Keywords Forms
Pages Contacts




HOW DO WE WANT CFOs TO THINK
ABOUT Inbound Marketing?

Content assets

ttribution at the core

redictable
rovable ROI
CLV:CAC
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Meta Descriptions That Rock
The SERPS

You've probab\\' heard it @ hundred times: When it comes 10 creating €0' ontent for search engine . On-Page SEO Best practices

opnm\zanon (SEO), it's crucial that you always write for the user FIRST and the search engines second. to Eollow For 2014 (Part 1)

This couldn't be more true than when 1t comes t0 writing compelling and action- _oriented metd
. Bounce Rate and A

descriptions for your individual web pages-

Time on Page More
A well- \written meta description can give your site an advantage in search engine results pages Analytical Ammunition
(\ERP(\ resulting 1? more click- throughs t© your site where you have more chances t0 convert that ) . ;

= 4 Examples of !\'mnuraaurmg
yisitor into @ lead or new customer. . )
companies € reating
n heein 10 craft better meta descrintions for vour wehsite that will Awesome visual Content

Here's 2 ook at 6 Wavs won €2
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RENT Vs OWN

CFOs Prefer RENTING When:
- Ownership doesn’t affect (improve) performance
- Renting improves cash flow

- Renting doesn’t affect market position/

competitive advantage

- Renting makes future more flexible
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RENT Vs OWN

CFOs Prefer OWNING When:
- Assets contribute to improved RO
- Assets improve market position

- Longterm growth in asset value
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MARKETING as RENT Vs OWN

PPC INBOUND MARKETING
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OWNED MARKETING ASSETS

INBOUND MARKETING
140

120

100 -
- Declining cost

over time
- Predictable cost

- Controllable cost
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THE POWER OF OWNED ASSETS!

Views by source By type

Inbound Marketing AboutUs ¥ Resources ¥ Contact Us

Blog
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Industries v Planning v Attract v Convert

M Direct Traffic Wl Email Marketing Bl Organic Search Il Referrals [l Social Media [l Other Campaigns

SEO: 6 Ways to Craft Better Meta
Descriptions That Rock The SERPs

Email*
March 27, 2013

gregl@weidert.com
Posted by Frank Isca
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Notification Frequency*

« Instant

3+ years later, still attracting traffic!!
=
Still sensitive to promotion!

= Top 10 Most Effective
Marketing Strategies

Contributing to SERP!

Better Meta Descriptions
That Rock The SERPs

You've probably heard it a hundred times: When it comes to creating content for search

engine optimization (SEO), it's crucial that you always write for the user FIRST and the

search engines second. This couldn't be more true than when it comes to writing On-Page SEO Best

briented meta descrintions for vour individual web pages Practices to Follow For

L — P

Owned assets CRUSH rentals!
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HOW ARE WE DOING?

SUSTAINABILITY

GROWTH

PREDICTABILITY

RISK
MANAGEMENT

SOLVENCY

evergreen
assets

managed
cost

controlled,
lower cost
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HOW DO CFOs FEEL ABOUT GROWTH

Predictable

- Profitable
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PREDICTABLE GROWTH




PROFITABLE GROWTH
CLV:CAC Definitions

sales & marketing

expense
eXpecte
value of a .
customer’s X gross profit %

new customers

purchases |

acquired

Customer Customer

Lifetime Value Acquisition
(CLV) Costs (CAC)
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SUSTAINABILITY

Customer Economics:

the ultimate finance/marketing collaboration

Numbers are examples only - not actual results

33



Questions, Please!
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